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Application of Guidelines regarding 
Authorised Identifications

Clothing

Competition 
clothing 
Warm-up suits

One Identification of the Manufacturer [   ] per clothing item will be 
permitted, to a maximum size of 30cm2.

One additional Product Technology Identification [   ] will be permitted 
per clothing item, to a maximum size of 10cm2.

One Identification of the Manufacturer will be permitted on Zippers 
and Buttons and should appear in the same colour as the concerned 
item (I.e. tone on tone), as long as such identifications are deemed not 
conspicuous by the IOC. 

Unless otherwise approved by the WCF, a light-coloured uniform will 
be predominantly white or yellow in colour. There must be a minimum 
of 70% of white or yellow on both the front and back of the uniform. 
Approval for any alternative colour must be requested.

Collars  
and roll necks

If a roll neck or polo shirt is worn, no identification of the manufacturer 
may appear on the collar or on the neck. 

Only one Identification of the Manufacturer will be allowed; it may be 
situated on the chest, with a maximum size of 30cm2.

Socks One Identification of the Manufacturer per accessory item will be 
permitted, to a maximum size of 10cm2.

Gloves One Identification of the Manufacturer [   ] per accessory item will be 
permitted, with a maximum size of 8cm2 per glove.

All General Principles apply unless  
expressly mentioned otherwise above  
(in particular in relation to size, frequency, 
location or Sports Brand requirements).
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Clothing

Headgear One Identification of the Manufacturer [   ] per Item, with a maximum 
size of 10cm2 or two Identifications of the Manufacturer per accessory 
item will be permitted, with a maximum size of 5cm2 each and placed 
above each ear.

Eyewear May carry the Identification of the Manufacturer as generally used on 
products sold through the retail trade during the period of 6 months 
or more prior to the Olympic Games, with the identifications permitted 
on the lenses so long as such identifications are engraved into the lens 
and are not deemed as conspicuous by the IOC.

Sport Equipment

Brush / Broom Each brush/broom may carry the Identification of the Manufacturer 
as generally used on products sold through the retail trade during the 
period of 6 months prior to the Winter Olympic Games.

No markings are allowed on the part of the brush which touches the 
ice. Each brush/broom may also carry the name of the Country.

No athletes’ names or nicknames are allowed on the brush/broom.

Delivery  
aid gripper / 
Anti-slider

Identification of the Manufacturer as generally used on products sold 
through the retail trade during the period of 6 months prior to the Games.

All General Principles apply unless  
expressly mentioned otherwise above  
(in particular in relation to size, frequency, 
location or Sports Brand requirements).



Guidelines Regarding 
Authorised Identifications 
Olympic Winter Games 
Beijing 2022

WCF 
Curling
WCF 
Curling

Accessories

Bag One Identification of the Manufacturer per item will be permitted, 
covering no more than 10% of the surface, to a maximum size of 60cm2. 
The location of the Identification must be on the larger side of the bag.

Shoes / Footwear

Curling shoes All footwear items may carry the Identification of the Manufacturer as 
generally used on products sold through the retail trade during the 
period of 6 months prior to the Games.

Additional IF Specifications

The following IF technical requirements apply in relation to the General Guidelines:

Section 8 · Third Party Identifications (Athletes names)

On each competition jacket / sweater / playing shirt, the surname of the athlete appears 
across the upper back of the garment.

Section 10 · NOC Emblems and National Identity (National flags / emblems / codes)

The NOC code or country name must be printed across the back above the waist. The 
NOC emblem may be worn on the back between the NOC Code or Country name and the 
athlete’s name.

Section 12 · Homologation Marks (Required homologation marks)

Each brush/broom [   ] pad must carry a WCF product code.

All General Principles apply unless  
expressly mentioned otherwise above  
(in particular in relation to size, frequency, 
location or Sports Brand requirements).
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Section 17 · Submission Process (Mandatory IF verification process)

Pre Competition

Equipment may be subject to checking by the Technical Officials during practice or competition.

Coaches’ Clothing (Regulations regarding coaches’ uniforms)

Coaches clothing must follow the regulations in relation to the National Identification and 
Personal Identification – except in addition to the surname the word “Coach” or “National 
Coach” can be used as an alternative.

All General Principles apply unless expressly mentioned otherwise above  
(in particular in relation to size, frequency, location or Sports Brand requirements).


